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« FHFA VTS ety o1 AAF Tl WE W8 e FAst=T)?

1.3 M8 AlLE|R &

(SH21: 9, Mk 3, wink £1)
*4H ATM/CD dy9%7] AHIBA] A
3 Al A w= 33.3 42.8 13.2 10.7 100
A A 138 178 55 45 416
A v)L 236,219 25,070 3,963 3,385 247,637
= A A wE 33.3 42.8 13.2 10.7 100 EEIEE
A A 152 196 61 49 457 10% =7}
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3 A A B 33.3 42.8 13.2 10.7 100
A A 138 178 55 45 416
A #)& 236,219 25,070 3,963 3,385 247,637
= A A w)= 33.3 42.8 13.2 10.7 100 Aeu] e
_]/\
A A 170 218 68 55 510 22 8% =7}
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e JT 1 A #u) &
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2.1 QIS WA ALZ0fl 25t 28

. TAM (Technology Acceptance Model)
el EAIAE ALZ0 Tiet &3 (Davis, 1986)
& 1= 0| &(Theory of Reasoned Action; TRA)0l 2|8t (Davis et al., 1989)

. HBAIAHO L2uS

- XE =E4: 58 Alﬁ'?:,”% AP%QEEW g ot gabletl = dE
NN LES IRZOIN et 2= 38

OIXE HOlH: E8 AAEE AHZEdl= A0| MM A,
(Davis, 1986)

o QIXIE &lZ| (Perceived Trust)
OISl & 20| HREEE 0|Zote &3 0AM= HHFAIKNS 22 “QIXIE &l2]”IF I

(Suh & Han, 2002)

A7} A BN 2 Ao B AT

A7

o

Ade) 7

84
(perceived usefulness) Davis, 1989: Davis, et al., 1989: Davis & Venkatesh, 1996: Roberts

AFg-9] T o)A & Henderson, 2000; Straub, et al., 1997

(perceived ease of use)
e : : :
. Agarwal & Karahanna, 2000; Moon & Kim, 2001; Teo, et al., 1999
(perceived playfulness)
21 &
(perceived trust) Suh & Han, 2002
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7] Aol e A Y WA o] ALl Tt o

A T-5 3 (Suh & Han, 2002)

I v
BebgAle] 1A E = AAE A A
(Perceived Strength (Perceived Risk) (Trust)
of Security Control) A
+91= (Authentification) - -
«7.21%-4] (Non- 217 5] -84 Aol gg e | | ARl tiF o= A A8
repudiation) (Percelved (Attitude (Behavioral —»

«7]'4 4 (Confidentiality)
A S T (Privacy
protection)

A5 FZA A (Data
integrity)

Usefulness)

toward Using

Intention to Use)

(Actual Use)

1A g W) A
(Perceived
Ease of Use)

B o) AF-&-ol
O F -
= |
Ad =&

o > w0 N oE

HetEA Y AR E

AAE A4
A

AAE 84

AR E HYA

ad
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22 S W2 AFES S P8 Helst 2

« JHQ!St (Personalization)
-  ANHIA HSA AHIA AAS K22 &S A S2EO| Als| A
- 2Ol H 2240] AStAHU EREHAIES
1996, Mulvenna, Anand & Buchner, 2000).

Bt (Mittal & Lassar, 1996)
2 RAESHK #0tE M3 (Mittal & Lassar,

- EAIOIES Dl 3t
- ZASKHY A ESH UL ZE X0 AOEE HE

- ZAIOIE JHRIS DI E
Bt 2EE (rule-based filtering)

=l
S

| (collaborative filtering)
EE {8t D213t (learning agent personalization)

4L

> 0N m\:l

Jor e
o e
e
q E

=2
(=)

« Jiclst 28 = 28t UOolHOI0ld A+
- o34 ZY (Billsus & Pazzani, 1998)
- S2AMZEUZ (Choetal., 2000)

Association rule mining (Lee, et al., 2001)
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E-Biz 1 73]
o = =
22 HY W2 AI=ZE fIe Jlielst 2
(2) 1o dld= 0|8t Jfelet AL S
A o)A (8 23
MelshE fPAate]l E
(A A &)
A -3}
Vo RE A F84 | | 4D B || oy o webg el 179 B
371 (TLrust) (Perceived (Perceived (P;cei\;a q Rimsk) (Perceived Strength
A Usefulness) Ease of Use) of Security Control)
. WHSIA

- TAMO| 2&&

S (ability), XHd

&l (benevolence)

, A& (integrity)

"
o
0x

Joumn ] YR

TS Sy = AT =W o et
(I2HzuE A oHoxr>)

— (Agarwal & Karahanna, 2000; Davis, & Venkatesh, 1996; lederer et a;., 2000). Mayer et, al. (1995)

. AZ
. olxE
. JlEY
. oIxE

SoSH

& 2 A AE! (Boockholdt, 1989; Culnan, 1993) 1t EC&H& (Bhimani, 1996)

2| & Goodhue & Straub (1991), Grazioli & Javenpaa (2000)
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